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These materials have been prepared by Nexteer Automotive Group Limited (“Nexteer” or the “Company”) and are being furnished to you solely for informational purposes. The information contained in these
materials has not been independently verified. NO REPRESENTATION OR WARRANTY EXPRESS OR IMPLIED IS MADE AS TO, AND NO RELIANCE SHOULD BE PLACED ON, THE FAIRNESS, ACCURACY,
COMPLETENESS OR CORRECTNESS OF THE INFORMATION OR OPINIONS CONTAINED HEREIN. It is not the intention to provide, and you may not rely on these materials as providing, a complete or
comprehensive analysis of the Company’s financial or trading position or prospects.

Neither Nexteer nor any of its affiliates, advisors or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss that may arise from any use of this presentation or its contents or
otherwise arising in connection with this presentation.

Certain statements contained in these materials constitute forward-looking statements. Such forward-looking statements involve known and unknown risks, uncertainties and other factors, many of which are
beyond our control, which may cause the actual results, performance or achievements of the Company to be materially different from those expressed by, or implied by the forward-looking statements in these
materials. Furthermore, although management is of the opinion that these statements, and their underlying beliefs and expectations, are realistic or of the date they are made, no guarantee can be given that the
expected developments and effects will actually occur. These forward-looking statements are based on numerous assumptions regarding our present and future business strategies and the environment in which we
operate and are not a guarantee of future performance. Such forward-looking statements speak only as of the date on which they are made. The Company undertakes no obligation to update or revise any forward-
looking statement, whether as a result of new information, future events or otherwise. Many factors may cause the actual development to be materially different from the expectations expressed here. Such factors
include, for example and without limitation, changes in general economic and business conditions, fluctuations in currency exchange rates or interest rates, the introduction of competing products, the lack of
acceptance for new products or services and changes in business strategy.

In this document, all references to “Bookings” are to our estimation of the value of booked business under contracts that have been awarded to us, but which have not yet begun production. The Bookings is based
on estimated lifetime volume of the programs derived from indicative production arrangements provided by the applicable OEM customers and information provided by third-party industry sources. In calculating the
Bookings, we also assume that the relevant contracts will be performed in accordance with their terms. Any modification, suspension or cancellation of the contracts related to the Bookings by our customers could
have a substantial and immediate effect on the value of the Bookings. The value of Bookings is not a measure defined by International Financial Reporting Standards (“IFRS”), and our methodology for determining
the Bookings may not be comparable to the methodology used by other companies in determining the value of their Bookings. While we believe that our current Bookings is a relevant financial metric, we must
emphasis that the information in relation to the Bookings included in this document does not constitute any forecast or prediction of our revenue and profits, and the actual future value may differ from the estimated
Bookings due to various factors beyond our control. We cannot assure you that our estimated Bookings contained in this document will be indicative of our future operating results.

This document does not constitute an offer, solicitation, invitation, or recommendation to purchase or subscribe for any securities and no part of it shall form the basis of or be relied upon in connection with any
contract, commitment or investment decision in relation thereto. No securities of the Company may be sold in the United States without registration under the United States Securities Act of 1933, as amended (the
“Securities Act”) or an exemption from such registration. In Hong Kong, no securities of the Company may be offered to the public unless a prospectus in connection with an offering for subscription of such
securities has been formally approved by the Securities and Futures Commission of Hong Kong and duly registered by the Registrar of Companies of Hong Kong or an exemption from registration could be invoked
under the laws of Hong Kong. Otherwise, without due registration, a prospectus must not be distributed, issued or circulated in Hong Kong. This document contains no information or material which may (1) result in
it being deemed a prospectus within the meaning of Section 2(1) of the Companies Ordinance (Winding Up and Miscellaneous Provisions) Ordinance (Chapter 32 of the Laws of Hong Kong), or an advertisement in
relation to a prospectus or proposed prospectus or extract from or abridged version of a prospectus within the meaning of Section 38B of the Companies (Winding Up and Miscellaneous Provisions) Ordinance or
an advertisement or document containing an advertisement or invitation falling within the meaning of Section 103 of the Securities and Futures Ordinance (Chapter 571 of the Laws of Hong Kong) or (2) be regarded
in Hong Kong as an offer to the public without compliance with the laws of Hong Kong or be able to invoke any exemption available under the laws of Hong Kong, and is subject to material changes without notice.
The Company does not intend to either register any securities under the Securities Act or have a prospectus approved and registered in Hong Kong.

Safe Harbor Statement
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84%

16%

$4.4
$1.0

1H Q3 2022e 2021

~$6.2 $5.9

Higher Full-Year Booking Estimate Y/Y
Industry 1st High Volume 
SbW Program with A 
Leading Global OEM

Premium Products with 
Chinese OEMs

Business Wins of New 
BEV Platform for 
Trucks/SUVs in NA

Business Wins – Q3 YTD and 2022 Outlook

B o o k i n g s  &  
F u l l - Y e a r  O u t l o o k

Y T D  B o o k i n g s
C o m p o s i t i o n

K e y  H i g h l i g h t s  
Y T D

80%

10%
11%

34%

41%

25%

EPS
CIS

EV Exposure

Driveline

($ in billions)

Non-EV

$5.4B $5.4B

Asia Pac.

N. America
EMEASA

78%

22%

New  / 
Conquest
Incumbent

$5.4B $5.4B

($ in billions)
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A P A C
( 1 1 )

E M E A S A
( 3 )

Launched 14 Major Programs in Q3

Incumbent business | New business

Electric Vehicle

Fiat Fastback
CEPS

Xpeng G9
Columns

Great Wall Tank 800
Columns

Maruti-Suzuki Alto
Halfshafts

Geely Emgrand*
Halfshafts

Fiat Cronos/Argo
CEPS

BYD Frigate 07
CEPS

Chang’An Avatr 11
Columns

ChangAn E-Star
CEPS

Great Wall Lightning Cat
CEPS

Buick Envista
CEPS

Chevrolet Seeker
CEPS

Li Auto L8
Columns

* Include EV version in addition to ICE

BMW 7 Series & i7*
I-Shafts
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Rack-Assisted EPS Opportunity with Chinese OEMs

Capitalizing on Premium Technology Seizes Unique Growth 
Opportunity with China’s Market Conversion to REPS

Strong model cycle of local 
OEMs

Customer 1st

SOP EV ADAS L3/4 
Enabler

Customer 
Expansion

OEM 1 2021

OEM 2 2023

OEM 3 2023

OEM 4 2023

NEV OEM 5 2023

NEV OEM 6 2023

NEV OEM 7 2023

OEM 8 2024

NEV OEM 9 2024

Meets superior configuration for 
electrification & performance

Local market readiness based 
on modular design
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MILLION1 CEPS

MILLION1 DRIVELINE

PORTO ALEGRE, BRAZIL​

KENITRA, MOROCCO

CHENNAI, INDIA

MILLION1 CEPS

MILLION1 DRIVELINE

&

ELECTRIC POWER STEERING
UNITS

Million Milestone1 Global EPS Milestone
As of Q3

Closer to Customers

Higher Efficiency

Balanced Manufacturing Footprint



8

2022 Quarterly Global Light Vehicle Production
(Units in millions)

19.9 19.0
21.5 21.5

Q1 Q2 Q3 Q4

OEM Production Volumes Rebounded 
Y/Y and Q/Q in Q3 2022
‒ Global Q3 production increased by 29% Y/Y 

due to a low base in Q3 2021

‒ Q3 production increased by 13% Q/Q driven 
by China

All Regions Forecasting Improvement in 
2H vs 1H 2022
‒ NA: Volume growth expected to remain

‒ APAC/China: Full year production outlook 
raised compared with previous forecasts

‒ EMEASA: Remain flat impacted by energy 
crisis and geopolitical conflict

Q3 Production and 2H Outlook

Source: Nov 2022 IHS Markit Ltd.*EMEASA includes Europe and South America 

2H 1H FY FY
2022E 2022 H/H % 2022E 2021 Y/Y %

Global 43.0 39.0 10% 82.0 77.2 6%
NA 7.2 7.1 1% 14.3 13.0 9%
China 14.9 11.7 27% 26.7 24.8 7%
APAC 25.5 21.5 18% 47.0 43.6 8%
EMEASA* 9.2 9.2 0% 18.4 18.5 -1%

Regional Production Forecast 
(Units in millions)

YoY
Growth(4%) 2% 29% 2%
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2022 Operating Environment

Monitoring

 Product volumes increasing
 Vehicle inventory still at lower levels 
 New program launches generating 

above market revenue growth
 Disciplined approach with capital 

spending
 Effective inventory management

Tailwinds

Above Market Revenue Growth
Amid Challenging Near-Term Environment

 Cost inflation (material, energy, etc.)
 Customer negotiations to recover 

inflationary costs
 Lingering supply chain constraints
 Central banks monetary policies 

increasing interest rates
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A well-defined plan to drive stakeholder value

Capitalize on 
EPS as Enabler 

for ADAS

Strengthen 
Technology 
Leadership

Optimize Cost 
Structure

Pursue Select 
Acquisitions 
& Alliances

Target China 
& Emerging 

Markets

Expand 
& Diversify 

Revenue Base

Strategy for Profitable Growth
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